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SECTION 1. EXECUTIVE SUMMARY

1.1 This Statement of Community Involvement (SCI) document covers the pre-application activities for
the revised planning application of Tottenham Athletic Football Club Ltd's Northumberland
Development Project (NDP) in Tottenham in the London Borough of Haringey (LBH). The
responses and comments received by the Club as part of the consultation of the new stadium and
surrounding lands proposals have also been summarised here.

1.2 This latest round of public consultation follows an extensive and on-going consultation process for
the NDP that began in 2008 for the originally consented scheme. Since this time, further revisions
have been made to the designs and development. These have been necessitated due to the
changing demands in football and also as a reflection of other regeneration commitments taking
place in Tottenham following the London riots in 2011.

1.3 Tottenham Athletic Football Club (hereafter referred to as “the Applicant”), is therefore consulting
on this revised application, building on the extensive consultation and engagement work already
carried out for the NDP scheme.

1.4 This latest stage of public consultation included the production of a new community newsletter that
was hand-delivered to over 26,000 homes, a new dedicated micro-site on the Club’s website, and
a letter mail-out to over 200 of the top political and community stakeholders relevant to the
scheme.

1.5 To demonstrate the level of consultation that has already occurred for the site, details of the initial
activities that took place are detailed below:

Pre-application consultation on the original planni ng application — 2008/09

1.6 The Applicant invested heavily in pre-application consultation. They recognised it as an important
and necessary step to inform a wide community of people and provide multiple opportunities for
guestions to be asked and comments to be made which are fed into the design process.

1.7 The Club believes it carried out an exemplary consultation which went beyond statutory
requirements and which truly reached local people as well as the Club’s fan base.

1.8 The consultation activities were made up of two distinct phases of consultation:

- Phase One, October 2008 — February 2009 : public announcements, letters and promotional
activities, to announce the start of consultation; a public exhibition held in November 2008; a
dedicated consultation booklet, web-site and free-post comment cards; meetings held with
local groups; significant media work; ongoing dialogue with a range of people and
organisations. The materials available confirmed that the Club will stay in Tottenham, bringing
an end to rumours of a possible move out of the borough, published the Masterplan drawing
with further details about transport and regeneration.

- Phase Two, March — May 2009 : a second round public announcements, letters and
promotional activities to promote a second public exhibition held in April 2009; a second
dedicated consultation booklet, web-site and free-post comment cards; further meetings held
with local groups; significant media work; ongoing dialogue with a range of people and
organisations. The materials available explained the changes since the first phase and
provided much more detail on all elements of the scheme — the stadium, residential,
supermarket and public space. It also set out the draft transport strategy.

1.9 Both phases were supported by a comprehensive advertising campaign and at each stage;
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» 50,000 flyers advertising the exhibitions were distributed by a professional door-drop
company in the surrounding post-code districts.

e The Club wrote to 50 local community groups and residents organisations.

» All those who lease or own the freehold on a plot affected by the project were written to.

» Local newspaper adverts were placed in 4 papers over a period of 2 weeks.

« Exhibition panels were prepared.

» A booklet was produced of all text from the panels, so that exhibition attendees could take it
away and absorb the material in their own time.

» Comment cards were produced leaving ample space for comments.

» A Freepost address was set up so that sending in comments was free.

» A dedicated freephone hotline was established for people to leave comments by phone.

* A dedicated email — futureplans@tottenhamhotspur.com — was set up and closely monitored,
with each comment raising a question, answered.

» In consultation with Haringey’s Translation & Interpreting Services team, the exhibition
material was translated into the 5 key languages for the area; Albanian, French, Polish,
Somali and Turkish, with these and further languages available upon request

» A Special preview evening was held, particularly for local councillors whose Council roles
may have not allowed time to view the exhibition at their leisure.

» Allinformation was loaded on to the Club’s website www.tottenhamhotspur.com/futureplans.

» A dedicated contact point from the Club was established for the N17 Studios (Workspace)
units, which the Club purchased in late 2008.

» Each 5-day exhibition was held at the existing stadium, and was fully staffed by at least 4
members of the Project Team.

» Opening hours were deliberately extended to 8pm on 3 of the 10 days, to ensure that people
returning home from work could visit. In addition 3 of the 10 days were held over a weekend.

* In total the two exhibitions were open for 73 hours.

* The first exhibition welcomed 1,491 people.

» Of the 222 comment cards from the first exhibition where there were full and valid postcodes,
53% came from within 3 miles of the current stadium.

e The second exhibition was visited by 984 people.

» Ofthe 207 comment cards from the second exhibition where there were full and valid
postcodes, 57% came from within 3 miles of the current stadium.

1.10  The programme of exhibition activity ran in tandem with meetings and presentations to key
local groups, including heritage committees, Worcester Avenue residents, schools, church leaders
and the Tottenham Traders Partnership.

1.11  The extensive pre-application consultation activities during this time comprehensively

communicated and informed key stakeholders about the proposed plans, and built a solid base of
public and stakeholder support for the Northumberland Development Project.

Pre-application consultation on the revised plannin g application — 2015

1.12  Building on the extensive consultation from the originally consented NDP scheme that
provided a high percentage of support, the Applicant invested heavily to carry out further
engagement for the revised 2015 scheme. It was important to give as many opportunities as
possible to feed back on the plans before an application was submitted to LBH.

1.13  The Applicant therefore set up another programme of activity that was designed to;
» explain the reasoning behind the revised plans;
» provide exhaustive information about the details of the proposals - including the new stadium

design, inclusion of existing heritage assets on site and significant public benefits that the
scheme would deliver — and;
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1.14

1.15

1.16

1.17

1.18

encourage further feedback to provide to the London Borough of Haringey as part of the
application submission.

This consultation activity included:

Letters sent out to over 220 key political and community stakeholders to announce the revised
plans and the start of consultation.

A dedicated NDP micro-site (www.tottenhamhotspur.com/new-scheme) that sets out in detalil
the proposals.

An online feedback mechanism for visitors to leave their comments and questions to inform
the designs.

The production of a community newsletter “The Hotspur” (See Appendix A) delivered to over
26,000 local residents and all key stakeholders. This 24-page magazine provided information
on the NDP scheme, details on what the Applicant has already delivered as part of the
originally consented scheme, and information of how people could leave comments.

A dedicated email address and Freephone line for the public to get in touch with comments or
guestions that was regularly monitored with all emailed comments and questions responded
to.

A media announcement on the day of the revised scheme launch that was picked up by local,
regional and national news outlets, as well as broadcast and online.

Meetings held with local and statutory groups as well as on-going dialogue with community
organisations.

A Development Management Forum public meeting, held on 15 July, to provide further
opportunity for the public to see the designs and ask questions of the project team.

All communication activities were supported by new scheme images and details on how the
public could get in touch, to provide as much information as possible for people to comment
on.

This consultation programme has led to 184 responses being received either through the
micro-site feedback form, emails into the dedicated Future Plans email account or to the
Freephone consultation line.

Of all responses received from consultees, a large majority (90 responses) were supportive of
the proposals, with only three negative responses fully objecting to the scheme being lodged.

Included within the 184 responses were a total of 263 comments - 163 of which were positive
about the proposals (62%).

A summary of the comments received has been provided in Section 5 below.
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SECTION 2. SCHEME CONTEXT & OBJECTIVES

2.1 The original Northumberland Development Project was granted planning permission by Haringey
Council in 2011 and included designs that were first drawn up back in 2007.

2.2 The Applicant recognised that in the wake of the London riots in 2011 and the significant
investment in the wider regeneration of Tottenham that is in the pipeline, coupled with the need for
a top-class football team to keep up-to-date with the changing nature of the sport, revisions to the
originally consented NDP scheme were needed.

2.3 The Applicant used the period of the Compulsory Purchase Order process following the 2011

consent to review the designs, responding to the wider masterplans and address the changing
context of the scheme in relation to Tottenham, post the riots.

The reasons for the scheme changes are set out belo  w:

» Stadia design has moved on significantly in the las t decade - the revised plans will
deliver a visually stunning Stadium with unrivalled facilities.

e The completion of a deal to bring NFL games to Tott  enham - the Stadium design needs
to provide dedicated facilities for NFL without compromising those for football.

e There is a comprehensive 20-year regeneration progr amme for Tottenham led by
Haringey Council — these designs respond to that and include new uses that will bring
further benefits to the area.

» On-going consultation showed a real need for greate  r leisure and entertainment
opportunities — whilst the scheme has the ability to act as a major tourist attraction, it also
looks to provide local residents with a multitude of new activities to be enjoyed on their
doorstep 365 days a year

» There is a longstanding crowd management issue alon g the High Road - created by a
very narrow pinch-point that can now be resolved more effectively. This is particularly
important with increased visitor numbers

e Thereis a need to better place the new Stadium wit  hin its heritage context — successfully
maintaining the historic line of the High Road.

e Thereis a pressing need for new homes in London an  d parts of Tottenham are now
within a designated Housing Zone  — the scheme has increased the number of new homes
that can be delivered.

» With rising construction and project costs there is a need to improve the viability of the
Stadium - the enabling development around the Stadium is an important part of the funding
model.

2.4 The revised NDP proposals will create a major new sports, leisure and entertainment destination,
bringing greater activity and vibrancy to this part of Tottenham 365 days a year.

2.5 Importantly, they ensure that the wider Tottenham area derives maximum benefit from the
investments we are making.
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The key changes that were consulted on include:

1. Avisually dramatic new stadium design ~ — A landmark building for Tottenham and London,
focussed towards the ‘Home End’, improved sightlines for all spectators and modern
technology integral to the design from the outset to enhance the fan experience.

2. Anincreased capacity stadium - up from 56,250 to 61,000 seats, featuring the largest
single tier stand in the UK, now increased to 17,000 seats, with an unrivalled spectator
experience throughout and spectators closer to the pitch than at any other comparable size
stadium in the UK.

3. Dedicated facilities for the NFL - including a fully retractable pitch revealing a second
playing surface, compliant to NFL standard and capable of hosting a range of other events
whilst protecting the integrity of the playing surface.

4. An architecturally stunning new terrace on the High Road to host ‘The Tottenham
Experience’ — a permanent Visitors Centre and Arrivals Hub including an interactive Museum
to celebrate Club history and local heritage, a Cinema, the Club Megastore, Ticket Office and
Café.

5. A permanent viable use for the Grade Il listed Warm  ington House - incorporated as part
of The Tottenham Experience to house the new Museum, blending old architecture with new.

6. Improved crowd management arrangements along the Hi  gh Road — with the removal of
three buildings that currently create a pinch point along Tottenham High Road where the
pavement is just two metres wide — resulting in people walking in the bus lane and the road —
allowing instead for a much wider pavement to cope with large crowds.

7. Enhanced public open space — comparable in area to Trafalgar Square, including a multi-
use games area, high quality landscaping, cafés, dedicated events and community
programmes managed by the Tottenham Hotspur Foundation and the ability to walk
uninterrupted all the way round the stadium.

8. A new 180-bedroom hotel with a dedicated training p  rogramme for the hospitality
industry — providing high quality accommodation in Tottenham and opening up new career
opportunities for local people. 49 serviced apartments will occupy the upper floors.

9. A fantastic new building to host Extreme Sports — bringing people to Tottenham on a daily
basis with activities for all ages, including the tallest indoor climbing wall in the world.

10.A spectacular ‘Sky Walk’ — an adrenaline-filled attraction and experience for all ages walking
on top of the stadium with spectacular views across London.

11.579 new homes, including affordable housing — up from 285 homes in the current
permission, meeting a key need for more homes in London. Set out across four new
residential buildings, every apartment will enjoy access to a private balcony in addition to
communal gardens and child play areas.

12.A new community health centre - serving existing and new residents to the area, improving
access to GPs and health screening.
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2.6 The Applicant wanted to understand if there was still a local desire for this scheme to go ahead
and whether the revisions to the designs bringing even more benefits to the local area and the
wider borough are favourably received
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SECTION 3. THE CONSULTATION STRATEGY

3.1 The Applicant had already engaged heavily with the local community, Club supporters and key
groups and individuals that resulted in overwhelming support for the original scheme in 2011. With
the scheme revisions and added benefits that this new design would bring, the need to undertake
further consultation work was recognised and the Applicant invested heavily in carrying out this
programme.

3.2 The objectives of the Club’s latest public consultation were clear:

e To build on the support and excitement that Tottenham is staying in Tottenham.

* Genuinely engage local people and a wide range of stakeholders, from residents in
neighbouring streets to schools and businesses, to the local authority.

e To provide opportunities for local people and fans to view and comment on the plans as they
developed.

e To explain the proposals and how they would regenerate the area.

» To widely circulate all comments received so that they can be properly considered and so that
the scheme can respond appropriately.

e To understand and address where possible all of the issues / concerns / objections before the
application is made.

e To work closely with Haringey Council to ensure key officers were aware of our planned
consultation activities and could influence them.

* To explain the need for these design improvements and developments.

3.3 A consultation strategy was therefore developed to meet these objectives. This was centred on
the production of a new community newsletter, called ‘The Hotspur’, which was sent out to key
stakeholders upon launch and distributed widely to local residents and businesses. This
newsletter set out everything the Applicant has already delivered as well as details of the new
scheme, to provide a positive context for the new plans to be considered.

Details on The Hotspur can be found in Section 4.

Extensive promotion of the consultation

3.4 From the very outset the Applicant has placed engagement with the local community, not just
football fans, as a key priority. Each phase of consultation has therefore undergone extensive
promotion to ensure that as many members of the local community, as well as the supporters of
THFC are given the opportunity to comment on proposals. The consultation around this revised
application was no different.

3.5 The following range of promotional activities took place:

* The community newsletter The Hotspur was door-dropped to over 26,000 local residents in
the area with details of how to feedback comments

» Letters announcing the start of consultation and the revised scheme details were sent to over
220 political and community stakeholders including key statutory consultees.

» Afollow-up letter was also sent to all stakeholders with a copy of The Hotspur

e A news story was posted on the THFC homepage, directing visitors to the Future Plans micro-
site.

» A press notice announcing the revised scheme details and consultation information was
issued to local, regional and national papers.

* Onlaunch day for the consultation, a digital copy of The Hotspur was made available for
download on the THFC website, www.tottenhamhotspur.com.
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Reaching all sectors of the community — database an d letter writing

3.6 The Club has been in Tottenham for 126 years and as a result, has relationships and access to a
considerable network of local groups and community leaders, particularly through the work of
Adam Davison as Head of Community Relations.

3.7 In advance of issuing letters to alert community members to the revised application, a full
database of stakeholders was created that included council members, officers, other London
political figures, local community groups, statutory groups, residents associations as well as local
schools and churches.

3.8 All these individuals and groups were given the opportunity to discuss the proposals in more detail
and many more were offered meetings with the project team to review the new scheme.

3.9 Each of the Haringey Councillors was also included on the database to ensure they received a
copy of all letters and the community newsletter.

Meetings and presentations

3.10 The project team has ensured that local groups are fully appraised of the evolving proposals,
and in particular the heritage and transport elements of the scheme. A crucial part of the pre-
application consultation process has been meeting with a wide range of key organisations with a
relevance to the planning application.

3.11  These have included numerous bodies involved with transport, heritage, sustainability and
other technical matters

3.12  Afull list of these meetings and when they took place is listed below:

The feedback from these meetings can be seen in Section 5.

DATE CONSULTEE / MEETING
25 June Presentation to Historic England LAC
Presentation to the Cabinet lead for Planning (Clir Demirci)
and the Chair (Cllr Peray Ahmet) and Vice Chair (ClIr Vincent
29 June Carroll) of the Planning Committee.
LBH officers in attendance.
Presentation to Neale Coleman, Mayoral Advisor on
2 July
Tottenham
3 July Presentation to David Lammy MP for Tottenham
6 July Presgntation to ClIr Alaq Strickland, Cabinet member for
Housing and Regeneration, LBH
Briefing to Sir Eddie Lister, Deputy Mayor Policy & Planning,
GLA; Fiona Fletcher Smith Chair of the Planning Committee,
6 July GLA; Neale Coleman and Stuart Murray, Assistant Director
Planning, GLA
6 July Briefing to Rob Leak, CEO, LB Enfield
6 July Meeting with LBH Officers to discuss the consultation
7 July Presentation to Tottenham ward councillorg Clir Sheila .
Peacock, Cllr John Bevan and Clirs Kaushika Amin and wider
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'Tottenham Councillors.
LBH officers in attendance

13 July Presentation to the Tottenham Hotspur’ Supporters Trust
15 July Presentation to the LBH Quality Review Panel

15 July Presentation at the Development Management Forum
22 July Matthew Bradby, Chair Tottenham Civic Society

23 July Presentation to LBH Planning Committee

29 July Presentation to the Mayor of London
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SECTION 4. CONSULTATION MATERIALS
4.1 A raft of consultation materials was produced to support the planning application that all held the

purpose of informing as many people as possible of the Applicant’s intention, whilst providing
details of how they can leave feedback. Details of these materials are set out below.

Community Newsletter — The Hotspur

4.2 The consultation material provided by the Applicant centred around a community newsletter that
aimed to provide information about the revised scheme, provide an opportunity for people to leave
feedback, and give details of the work already undertaken on the site to improve the area.

4.3 Over 26,000 copies of this 20-page magazine were produced and distributed, by-hand, to
neighbouring residents in the four most immediate wards around the site — Northumberland Park,
White Hart Lane, Bruce Grove and Tottenham Hale. This approach was agreed with by LBH
officers prior to distribution.

4.4 A further 223 copies were also sent out to all stakeholders on the Applicant’s consultation
database of community and resident groups, local businesses and landowners and political
contacts, to ensure as many people were aware of the proposals as possible.

4.5 This content of the newsletter was as follows:

» Pages 2-3: Welcome message from Daniel Levy, Chairm  an Tottenham Hotspur

» Pages 4-5: Northumberland Development Project: New  scheme image -Take a look at our
exciting revised plans for the site

e Pages 7-8: Northumberland Development Project: Revi  sed Design - Read about what is
included as part of this development

» Page 9: Northumberland Development Project, Jobs an  d economic impact - The
increased benefits our revised scheme will deliver

» Page 10: Have your say - We want your views on our proposals. Details of how to get in
contact

» Page 11-12: Tottenham University Technical College - A world class new College, now
fully open and supported by the Club

» Page 13: Brook House development - 222 new affordable homes and a new primary school,
delivered by the Club together with Newlon Housing Trust

» Page 14: Restoration of Percy House - Our plans to bring this Grade Il listed building back
to use as the new home for the Tottenham Hotspur Foundation

e Page 15-16: Tottenham Hotspur Foundation - What our community charitable organisation
has been up to

e Page 17-18: Current works - Aerial images of the early development works
» Page 19: Site update - Next phases of our construction programme

e Back Cover: THFC training opportunities - Learn how you can access new training and
employment opportunities
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A copy of this newsletter can be seen in the Appendices (See Appendix A).

Dedicated scheme micro-site — www.tottenhamhotspur. com/new-scheme

4.6 A dedicated micro-site was added to the official Tottenham Hotspur website that included details
and images of the revised NDP proposals. This site provides a vast amount of information to help
present the stadium designs and surrounding masterplan details, as well as encouraging visitors
to leave their feedback on the proposals.

4.7 A news story was also posted on the Club’s homepage and Latest News page to direct visitors to
the micro-site to further promote the consultation.

4.8 A digital version of The Hotspur was also made available to download.

4.9 The NDP micro-site contains the following webpages of information:

a) Project Update
» The Impetus for Change
*  What's New
* Crowd Movement
» Passionate About Tottenham
» Lilywhite House
» Project Timeline

b) New Stadium
 World Class Design
e The Fan Experience
e NFL

c) Scheme Details
e The Tottenham Experience

»  Sky-Walk
* Extreme Sports
* Hotel

* New Homes and Employment Space
* Medical Centre

e Public Space

e Environmentally Sustainable

d) Well-Connected

e) Key Benefits
e Jobs and Economic Impact
» Heritage Benefits
e Local Opportunities

f) Feedback

4,10  Screen shots of this micro-site can be found in Appendix D.
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Tailored letters

4.11  To announce the launch of consultation and the details of the revised NDP scheme, a letter
was sent on behalf of the Applicant to over 220 stakeholders. This letter was designed to inform
them of the intention to submit a revised application, and to invite them to visit the NDP micro-site
to find out more about the proposals and leave their feedback.

412  The groups of stakeholders that were sent this letter was agreed with LBH Officers and
included:

» All London Borough of Haringey councillors

» LBH Officers

* LBH press/media team

« Key members of the London Borough Enfield Council (CEO, Leader, Cabinet members and
local ward members adjacent to the site)

* Local Enfield and Haringey MPs

* London Assembly Member for Enfield and Haringey

» Key members of the GLA (including members of the Planning Committee, Regeneration
Committee and head Officers)

e Tottenham Hotspur Foundation community contacts

* Local community groups and resident associations

» Local landowners and major business groups

» Key heritage groups

A copy of the letter can be found in Appendix B below.
4.13  Following the announcement date of the revised scheme on 8 July, all contacts on the
Applicant’s database were also sent a follow-up letter which enclosed a copy of The Hotspur

newsletter for their review.

A copy of this second stakeholder letter can also be found in Appendix C.

Media announcement of the new plans

4.14  The revised scheme was officially announced on 8 July to the national, regional, local,
broadcast and trade media, with a press notice (See Appendix E), as well as a number of
supportive computer generated images.

4,15 The news secured a huge amount of coverage in a wide range of media across all mediums
that, whilst mainly focused on the stadium design, raised interest in the plans, and led more
people to find out information on the wider development proposals.

4.16 ltis the intention of the Applicant to issue another press announcement upon submission of

the revised application and to inform members of the public of the start of Haringey’s own statutory
consultation period.
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SECTIONS5. CONSULTATION RESPONSES

5.1 This full consultation and engagement programme successfully led to a number of responses to
the revised scheme and built on the interest raised from the original scheme. Details of the
consultation responses can be found below.

Methodology and Analysis

Each comment received via the online feedback form, Future Plans email account or the
Freephone consultation line was typed up and put into a spreadsheet.

These were all then analysed according to their content.

Some people made multiple comments covering a range of subjects in a single response.
This meant a total of 184 responses were received, however many more comments were
submitted.

In total, 263 comments were logged.

Of these, 163 were positive about the proposals, 23 were negative and 77 were neutral.

27 of the 184 total responses came to the Future Plans email account

155 were sent in via the online feedback form

Two phone messages were left on the dedicated consultation line — both asking neutral
guestions about the proposals.

Of all comments received, only seven were made in relation to the loss of the listed buildings
on site, and just two negative comments regarding the heights of the stadium and masterplan
In total, of the 184 responses received, 90 were in outright support of the revised NDP plans

(49%).

e 163 comments out of 263 were positive about the proposals (62%).
e Only three responses were submitted in outright opposition to the proposals.

5.2 The table below sets out all comments received through the different feedback mechanisms, and
notes how many were positive, negative, and how many were neutral.

Comments received Positive Negative Neutral Objecting to the |Outright support
via: proposals for the
proposals

Future Plans Emalil 7 9 26 1 3
Micro-site feedback 156 14 49 5 g7
form

Freephone line 0 0 2 0 0
TOTAL 163 23 ” 3 90

5.3 This shows that the vast majority of comments left were in support of the revised NDP proposals
and were positive about the proposals. The high humber of neutral comments is mainly due to a
number of emails that were received simply asking questions about the proposals without leaving
any views positive or negative.

5.4 It should be noted that seven of the nine negative comments submitted to the Future Plans email
account were left by just one local resident.

5.5 Overall, the highest number of negative comments submitted was in relation to traffic and parking

concerns (16).
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5.6 Whilst a key focus throughout the design phase of the revised scheme was on the heritage and
locally listed buildings on the site, there have only been seven negative comments received
relating to this aspect of the design.

5.7 However two of these comments stated they understand the need for their removal as they have
experienced the issues of walking on the road/bus lanes when visiting the ground.

5.8 Similarly, only two comments made reference to the heights of the development, suggesting that
respondents do not see it as a key issue for the development.

5.9 Only three outright objections were made to the plans, one due to the inclusion of NfL designs in
the stadium scheme, one due to the loss of heritage as part of the proposals, and the third for a
number of reasons listed in section 5.17 below.

5.10 Itis clear that through the extensive consultation activity undertaken by the Applicant when the
original designs were made public in 2008, followed by the thorough public engagement for the
revised scheme, there is an overwhelming support for the development to be taken forward and in
the case of a few comments, the desire for it to happen as soon as possible.

5.11 It should also be said that the vast majority of comments seem to have been sent in by
supporters of the Club who are local to the area, with a specific focus on the stadium design rather
than the wider masterplan. This would suggest that there is general overall support for the
development as a whole with only a few comments objecting to elements of the proposal having
been received.

Future Plans Email Account

5.12 27 emails were submitted to the consultation email account. The vast majority of those were
classified as ‘neutral comments’, usually asking a direct question about the proposal without
stating any positive/negative views.

5.13  All emails were received were issued with a suitable response to their question, or a reply
email thanking them for their comments.

5.14  Seven emails wrote positive comments for the proposals.
5.15  Only one email stated their outright opposition to the revised scheme. In fact seven of the total
nine negative comments were submitted by just one local resident. One other email welcomed the

new stadium but raised objections to some aspects of the proposals.

5.16  The remainder of the emails received were neutral, leaving general comments or questions.

Positive comments submitted:

» Believe the Applicant is doing many positive things and improving the area in many aspects
» Pleased to see the Applicant investing so much money into the area

» Pleased about the new plans for Tottenham

*  Welcome the plans for a new stadium

* Think the designs for the new stadium are ‘brilliant’

e Can't wait for work to begin.

Key Issues/Questions raised:

» Asked where THFC would be playing their games in the upcoming seasons.
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» Requesting whether existing seats / memorabilia at Shite Hart Lane would be sold to fans.

* Requesting a copy of The Hotspur community newsletter.

» Concerned about extra traffic from to Devonshire Hill Lane.

» Requesting further details around disability access into the new stadium

e Suggestions for the stadium design, such as a Tottenham motivational sign in the player’s
tunnel

e Suggestions that TfL build a Victoria Line station at Northumberland Park

5.17  There have only been two emails raising objections to the proposals, although one welcomed
the new stadium for the area. The reasons for these objections from two local residents were:

e The increase in capacity to 61,000 - and the disruptive effect this would have

e The introduction of a hard surface for NFL which would allow for much more frequent events
throughout the year, to the detriment of residents

» Alack of social housing

« A concern that new flats are advertised as investment properties

» Doesn't believe another new hotel is needed for the area.

» Objection that the scheme no longer includes a Health Club as in the consented scheme

» Objection to the removal of 3 listed buildings.

» Disapproval of the height of the new stadium

« Objection to the heights of the buildings to the south of the scheme

Micro-site Feedback

5.18 A total of 155 responses have been received via the micro-site feedback form. The vast
majority of these are in support of the revised NDP proposals.

5.19 156 out of the total 219 comments on the micro-site were positive.

5.20 87 responses gave their outright support for the scheme and only two of the responses
received raised an outright objection to the development.

5.21  Traffic was the highest single issue raised with a total of 14 comments raising concerns about
the impact it could have.

Positive comments submitted:

» Fantastic and inspirational design

e This development is long over-due

» Applauds the development improvements

* Improvements are wide and creative for an area that needs a boost
e Wanting the Club to stay in the local area

» Delighted that the scheme includes affordable housing

» Inclusion of ‘destination’ activities outside of match days is welcome
e The Tottenham Experience is a great idea to help develop the area
» Excited to see the ambition shown by the Club

Key Issues/Questions raised:

» Concerns around transport and access to and from the area

e A suggestion that the public space may be too small

» Objections to the removal of the listed buildings

» Suggestions around stadium design (i.e. a retractable roof, seating colours, safe standing,
naming rights, number of disabled seats)

* Questions about how the retractable pitch will work
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e Concerns over an increase in ticket pricing for fans

» Arequest for an inclusion of public toilets into the designs

» Understands the reasoning for removal of heritage buildings
» Believe the tower blocks at the south end are too high

» Dislikes the architecture of the stadium roof design

Phone messages

5.22

Only two phone messages were left to the dedicated Freephone line. Both leaving neutral

comments and asking questions about the proposals, mainly focussing around an increase in
traffic to the area. Comments included:

» Concerned about the extra traffic to Devonshire Hill Lane

e Arequest for speed bumps and cameras to slow traffic on this road.

« Worries around an increase in air pollution due to increased traffic.

* Requesting information on job opportunities as part of the new development for all ages, not
just for the younger generations.

5.23

Key Meetings Held

A huge number of meetings, presentations and discussions have been held as part of the pre-
application process and these are listed below in chronological order.

Meeting Date Consultee Key points of discussion

Presentation to Historic England ¢  Club presented heritage aspects of the
25 June

LAC proposals

Presenta.non to the Ca.blr.1et lead | Presented by the project team

for Planning (Cllr Demirci) and

. e Included a rehearsal of the proposed

29 June the Chair (Clir Peray Ahmet) and scheme and identification of the ke

Vice Chair (ClIr Vincent Carroll) lanning issues y

of the Planning Committee. P 9 ’

LBH officers in attendance.

» Delivered by Donna Cullen (THFC Executive
Director) and Richard Serra (THFC Head of

> Jul Presentation to Neale Coleman, Planning).

y Mayoral Advisor on Tottenham ¢ Included a rehearsal of the proposed
scheme and identification of the key
planning issues.

* Delivered by Donna Cullen (THFC Executive
Director) and Richard Serra (THFC Head of
3 Ul Presentation to David Lammy Planning).

y MP for Tottenham * Included a rehearsal of the proposed
scheme and identification of the key
planning issues.

Presentation to Clir Alan Presented by the project team
. . Included a rehearsal of the proposed
6 July Strickland, Cabinet member for : .
. . scheme and identification of the key
Housing and Regeneration, LBH L
planning issues.
6 July Briefing to Sir Eddie Lister, * Delivered by Donna Cullen (THFC
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Deputy Mayor Policy & Planning, Executive Director)

GLA; Fiona Fletcher Smith Chair |  Included a rehearsal of the proposed

of the Planning Committee, GLA; scheme and identification of the key

Neale Coleman and Stuart planning issues.

Murray, Assistant Director

Planning, GLA

- Courtesy telephone call by Richard Serra
6 July E:feiz::jg to Rob Leak, CEO, LB (THFC Head of Planning) to forewarn of
proposed scheme press launch on 8 July.

e Led by Richard Serra (THFC Head of

Planning) and Adam Davison (THFC Head
of Community Relations) with support from

Presentation to Tottenham ward scheme architects.

councillors, Cllr Sheila Peacock, |* Included a rehearsal of the proposed

7 July Cllr John Bevan and Clirs scheme and identification of the key

Kaushika Amin and wider planning issues.

Tottenham Councillors. * Need for community benefits to be clearly

LBH officers in attendance articulated in lay terms raised.

* Issue of match-day impacts (litter, anti-social

behaviour etc.) on local residents raised and
Club invited to try and improve conditions.
» Delivered by Donna Cullen (THFC Executive
Director), Richard Serra (THFC Head of
Planning) and Adam Davison (THFC Head
13 July Presentation to the Tottenham of Community Relations).

Hotspur’ Supporters Trust * Included a rehearsal of the proposed
scheme with particular emphasis on
spectator experience and disability access.

* Non-application issues also discussed.

* Led by Richard Serra (THFC Head of

Planning) and lead designers from
Populous, Allies & Morrison and Donald

Presentation to the LBH Quality Insall Associates.

15 July Review Panel e Included a full rehearsal of the proposed
scheme and design philosophy.

* Notes of the Panel subsequently reported to

Planning Sub Committee for information on
23 July.

» Several attendees called for an end to
demolitions of existing buildings and to
redesign the scheme to better fit in to the
area

: * It was asked what was considered to be

Presentation at the Development ) .

Management Forum affordable housing .

15 July * Concerns that people cannot get in or out

(around 40 people in attendance) of their road _due to road closures when a

major event is on

* Pleased about the inclusion of community
facilities

e Questions around how tall the buildings
would be
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Concerned that too much cycle provision is
provided which is not used

Questions whether the underground depot
at Northumberland Park can be turned back
into a working Tube on the Victoria line

22 July

Matthew Bradby, Chair
Tottenham Civic Society

Bradby understood the loss of buildings
and the safety case we have put across.
Was interested in exploring how much of
the dispensary frontage we could keep
beyond just the wording.

Also asked whether we could potentially
facilitate a visit to the buildings prior to their
demolition as some cynicism exists about
what is actually still in there.

23 July

Presentation to LBH Planning
Committee

The issue of affordable housing targets was
raised.

There was an emphasis on the need for
new GP / health facilities in the area

It was raised that given the increase in
capacity there'll be a need for more buses
and car parking to serve the stadium
Concerns around increased litter, lack of
public toilets, disabled car parking spaces
being misused on match days — all of which
are difficult for Council to manage due to
budget cuts

One member would be very supportive of
‘green balconies' and building for life
standards being secured in the residential
buildings

One member queried whether the team has
considered moving the locally listed
buildings

One member queried the provision of car
parking for the residential and the stadium

29 July

Presentation to the Mayor of
London

Also in attendance:

» Eddie Lister, Deputy
Mayor for Policy &
Planning

* Fiona Fletcher-Smith, GLA

Exec Director

e Stewart Murray, Head of
Planning, GLA

e Patricia Charleton, case
officer and various other
GLA and TfL officers

+ Emma Williamson, Head
of Development

Management, LBH

The Mayor was extremely enthusiastic and
supportive of the scheme.

He was very encouraged by what had
already been built and progress with the
groundworks.

He was particularly enthusiastic about the
retractable pitch and the added versatility it
would bring to the stadium.

He liked the concept of the Extreme Sports
Hub.

He noted the loss of the three heritage
assets, understood the crowd safety
arguments and made no negative
comments about their loss.

He liked the residential towers and raised
no questions about affordable housing.
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SECTION 6. CONCLUSION

6.1

6.2

7.1.

6.3

6.4

6.5

6.6

6.7

6.8

6.9

This SCI for the Northumberland Development Project in Tottenham has set out how the local
communities, amenity groups and politicians have been provided the opportunity to comment on
and input into the development of the proposals.

The Applicant believes that the consultation programme undertaken, coupled with the exhaustive
consultation and engagement activities that were carried out for the originally consented scheme,
has gone over and above the necessary requirements and has led to a vast amount of local
residents, Club supporters and key stakeholders to be updated on the changes to the new
development.

The Applicant has engaged positively and regularly with local community and amenity groups and
local politicians through letters, presentations and meetings.

The programme of activity has resulted in a total of 184 responses being received, of which a
large number - 90 responses (49%) - were in outright support of the revised NDP plans.

163 positive comments were received about the proposals (32% of the total 263 comments
analysed), compared to just 23 negative comments.

In contrast, only three comments were submitted objecting to the plans. The Applicant believes
that this is a direct result of the engagement work that has been carried out to inform all
consultees of the substantial benefits this scheme would deliver. There is also evidently a desire
for work to begin on this regeneration project following the original consent in 2011 which was
highlighted in the comments submitted.

The Applicant believes that this revised development will bring significant benefits to the local
area, as well as the wider borough as a whole, building on and improving those already consented
in 2011. The development will also create a world-class football stadium that will bring
international focus and attention on the London Borough of Haringey and help Tottenham Hotspur
Football Club develop and continue to grow as a top-flight club.

It is clear that through the extensive consultation activity undertaken by the Applicant when the
original designs were made public in 2008, followed by the thorough public engagement for the
revised scheme, there is an overwhelming support for the development to be taken forward and in
the case of a few comments, the desire for it to happen as soon as possible.

It should also be said that the vast majority of comments seem to have been sent in by supporters
of the Club who are local to the area, with a specific focus on the stadium design rather than the
wider masterplan. This would suggest that there is general overall support for the development as
a whole with only a few comments objecting to elements of the proposal having been received.

The positive responses received as part of the Applicant’'s community engagement programme
have proved that this is also a development that is wanted by local residents and the Club’s
supporters alike, and one that will help catalyse the wider regeneration of Tottenham.
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SECTION 7.  APPENDICES

Appendix A: The Hotspur
Appendix B: 1% stakeholder letter
Appendix C: 2" stakeholder letter
Appendix D: Micro-site screenshot

Appendix E: Media announcement press release
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Appendix A: ‘The Hotspur’ newsletter

HOTSPUR

‘orrge®®  UPDATING YOU ON THE CLUB'S LATEST PLANS,
#HotsP*  NEWS AND ACTIVITIES IN YOUR AREA

ew
Club reveals plans to create a unique
sports, leisure and entertainment
destination in Tottenham

Lo 2,

Welcome from Daniel Levy

We are delighted to sendyou ¢ that becomes Inmuch th e
forthe instantly delvered our state-of-the-art
g Training Cs i
Project. the actingasthe standards. f
i i Stadium b P he d i
Fthisarea. woric-lass, ncreased capacity
i isdesig ! ponsbiity  stadium, whi
kempyauinfommedof ourplansta sesicusly inusing foutball o at the heart of the experience and
citenam corm -
High
stadium along: o Foundation sotoodowe
the highest ity to partef '
qualiy, makethestedumandessocieted  communities.
We i ' i informed

of Tottenham s thestadium development

Qur commitment is to find the and London progresses, alongwith other news
Have your say and activities S e e

best salutionfor the Cuh our Thiae newe s wilbe

pportunite

community newsletter. We look

forveard toworking with Tottenhem
residants andallof our supparters

Eﬁ‘atk? - ; Schemes of thisscale:and Atthis stage and barringno tn take this hugely exriting
-ain| > ¢ P major iccups we wrecommitted developmant farward.
and trainin, - T, o e e
order 1o ensurs st proofed  opering and shall beworking
opportunities 1 andthe designisoptimiszd We closelywitharingey Cowncilto D ey Chirman
T proce:

yearstocomeandwewantitiobe  afford our communities will be
Excentional i = fve.

We want your views on our proposals

supported by the Clubs

H o t
222 new affordable homes and a naw primary school,
deivered by the Club together with Newion Housing Trust

touse

Foundation

‘WISt our community charttabie organisation has bean up to

Currentworks
‘Aerial images of the early development warks

Lesrn how you can access naw raining

and employment opportunities
Contactus:
Online st www.tottenhamhotspar com/new scheme
Emailing futureplans @ottenhamhotspur.com
Calling us for free at 0800 688 88 08

rouowys FEIGSEE ormemorsemcon o
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"!tnﬂlhnn—lmnfnrm
ndnmhmhnwﬂmi-

proposals will ceatear _&h and evtertainment destination,
mmmmm—w -m!ll!ﬂ!
wider Totteniam ares derives maximum benefit from

When complete, the wmm‘mhmﬂ!mlﬂm
mmmmwmwmmw

The key chronges me are propusing inchide:

Avisually dramatic new stadium design - A
hmmmfuTmalhanmLmn

Enef, improved
gymmfmummmnsn
 to the design from the autset.
‘m enhance the fan experince. Meagastore, Ticket Office and Café.
Anincreased capacity stadium— up from 56,250
061,000 seats, featuring the

A permanentvisble use for the Grade || isted

ottenham
hmmammum
Improved o

throughoat specmmnnsamﬂuepﬂdﬂﬁm

atany other comparabie size stadium in the UK. rowed management amrangements
e S e i
buildings that

Dedicated facllites for the NFL — inclodinga uently create a pinch polnt along
fully retractable pitch revealing asecond playing. [ Tmmmmmm
s.m(gmrpummwzsmmm;apabkd two metreswide - resulting
[ e e ——— et P e, illunhxlns(aid!wa
ﬂwlm-gltvufmephyms\lﬁ(s musch wider pavesnent to cope with large crowds:

ENHAMHOTST
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NORTHUMBERLAND DEVELOPMENT PROJECT

Revised Deslgn

granted
plmmpemsmwuammcqmunmm

included designs thatwere first drawn up back in 2007.

Diuring heperiod f the Compulory Prchase Order

Wmul
m!l-gwltlumasl!rphnsmdadﬁ'sslh changing
context of our scheme in Tottenham, post the riots of
2om.

decade - cur revisad planswilldeliver avisuslly stumning
Stadium wthunrivalled facilties.

games » There . ssue
ta Torrenham - the Stad to provide rested by avery narow pinch-
dedicated facilities for NFL wit ising thase  point resoivemore effectively. Thisis
for foothall. panxu\ariy important with increasedvisitor numbers.
+ There s a comprehensive 20-year regensration There s 2 need t bette lace the new Seodiom
 Harlngey Councl more
—wet e o dlesi respond ‘maintain the historic line of the High Road.
to that and included newuses that will bring further * There is a pressing need for new homes in London
fits tothe area. and parts of Tottenham are now within.

-Dn-g-mg:uminhniwdaluludh

—nﬁl&(’femhaslheabrtylaac\‘a:imapr
tourist attraction ovide

a designated
Housing Z one - we have increased the number of new

local residents with a multitude of new activities to ba
enjoyed on their doorstep 365 daysa year.

5] Enhanced public open space - comparsble in arss
o Trafalgar Square, incindes a multk-use games.
area, high qualtty landscaping, cafes, dedicated
events and comemuniry programmes managed
by the Tottenham Hotspur Foundation 2nd the
ablity mwalk unintermupted all theway round the
stadium.

A new 180 bedroom hotel with a dedicated
the hospltality

mpurmn:paneﬂhefundmg r|1DdE|

A pectactar Sty Wabk ket et

= for all ageswaking on
Inptfﬂ!sladlmmﬂuspntﬂularvhﬂsms
London.

hames, including affordisbie housing -
up from 285 homes in the curent permission,
meeting a key need for more homes in London.
Ser out aormss four new residential

every apartment will enjoy access toa private
balcony In adidition to communal gardens and child
play areas.

A new community hesith centre - serving existing
and new residents tn the area, Improving access
10GPsand health screening.

3076 o the 2073 s

afror b




NORTHUMBERLANI MELOPMENT PROJECT

)

Jobs and economic benefits

Spart-led il
Northumberiand pmul(Pﬁ:‘ is already complete.
With the commencement of the Club first phase of

andPhase 1of the

d&thstwsmshmeuld-ﬂmim

Brought together
pﬂuﬂﬂpahﬁsﬂedﬂ(mﬂaﬂ]aﬁ&mﬁﬁ
leading to the creation of over 400 new jobs and 100 new

Boeiks

Inaddition, the partnership has created thousands of ather
Atk et
Tottenham

local peopleat
Hotspur

Foundation.

Local

“The Chub today directly supports LI0D jobs in the.
the s wu;’::gxg i i
s

Semimiiss  opportunities
In addition, The inclusion of key new components such as the
to Extreme Sparts Hub, the Totrenham Experience, the
supparts a further 730 jobs localy. Sky Walk and the enhanced Public Squars, means
The C 1800 jobs: that local residents will find a multitude of new

iy activities to be enjoyed on their doorstep 365 days
exonomy each year, ayear.

These sporting lsisure and entertainment facilities,

m iavior adb Fthe StadiumitselF will be designed
10 appeal to all ages and abities and provide new and

‘exciting opportunities for residents during the waek,

and
i of theHotel and
1 y sy chmMed.:a:cmmdemHam
‘supply chain and other direct spending. Space, resources and
il i
i addition,

The newly opened Tattenham Liniversity Technical
e College in Phase of the developmen, is already
providing an outstanding new educational offering as
amuch-needed STEM school.
TheTumEnham Hotspur Foundationwill have 2 new

2500 Jobs, mith £293 million pumped into the local

Ay e o g A ks e home inPercy House, locating it ideally right onthe
P g H@F{nedandFunherefhmru:rsablhymplayaw
(hepuhlxspacesummﬁmlhemdm
All of the above provides education and
These figeresare naddinonta thejabs whchwillce andthe Clubis
jobs the foury esr b vy
?ﬂd kit i vk 4 For th
addsiorat o perdng. new. ¥ ng lacal

Tottenham Hotspur
Supporting the Community

We have been a part of the Tottenham community for decades and have
always been committed to not just growing our Club, but also maximising
the benefits for our local residents.

University Technical College -

Club delivers unparalleled new education “As aSpurs
facilities for the borough, in partnership fan, | am doubly
with Middlesex University. delighted my

Tottarbamkl Club has made
this happen and
that it represents
the first part of
the new stadium

development.”

f; naw Tottenham
University Techrical Enllagg[’LﬂQ'Im;wequssludems'he
oppartunity to study cross 2 range of specaksms in stience and
rachnsiogy, for spor, heaith and engineering Foundad by the Club and
Middleses Univarsity, and backed by a range nther businesses tha TUTC
pmvidzsgaalstp;on|uasermrmrrem&fecvgamrrzmnapskxns

I isunderstood rlve mdus"ywm-eqn.e 25 mmmn engineerswithin
i peryasr 1o the UK
afmnmr TheTU'Calwldesunaaﬂlla\Edancerstnfmuraarrphymam
oppor o Uiniversity and eships and L
s the most innovative educational offer in North Londan.
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Public Consultation

The Club’s Northumberiand Development Project
has always enjoy ed strong support from the local
‘community, with an overwhelming majority of
people keen to see Spurs stay in Tottenham and
recognising the vital role the Club plays in the
community and 35 a key generator of jobs and spend
in the local econamy.

Webelieve our proposed design changeswill
deliver a stadium for the future and significantly
enhanced community benefits- and nowwewant to
hear your views.

Wehave set up 2 dedicated consultation srunn
of the (ub/swebsitewith much rr\cvzdzlall

¥ cucan view our exci
lsammore st whetis pmpo;edm be defiveredby
i

W : Friday 7 August

Once you i can
leave us feadback: ‘Dlﬁabeaﬂofnurapph:a‘\\uﬂsubm;smﬂlnthz

» Onll {1 chems mm«gn-mt*s and of course therewill alsa ba further
* Emailing un by Haringey Council once the planning
-H!lquwlrunﬂmﬂﬁﬂﬂlnﬂ application is submitted.

TOTTENHAM HOTSPUR - SUPPORTING THE COMMUNI

“Our message to students Is that they can become the next generation
of North London's engineers, sclentists and sports analysts who will one
day reshape our world. This UTC Is at the very heart of the regeneration
of Tottenham's vibrant community and will equlp these whe come
through its doors with the education, skills, tralning and experience
needed to open up pathways !ea:ltng to careers.

The Lis best-known entreprenewr and ifelong
Sparssupporter Sir Alan Sugar officially openad
thesite inMarch thisyear and said of the new
Facilities] graw up just down the road from here
and often hear about howyoung peaple from this
ares do ot hava the opportunity 1o succesd, but
this proves otherwise, One of themost impressive
educational farilities | haveever saen i on your

sarstep”
The Club played a central rolein bringing the

UTC 1o Tottenham and, by focating it next to the
new stadium, fekt that it would create the parfect
environment to drive the success of the Collage.
transformthe educational offer in the area and
provide nevw opportunities foryoung people
across North Londs
Theworld-class facil
hi-tach andhi-specificati
and the collaga s curremtly recruiting
in Yaar 10 and 12 for the coming Academic year.

include over Eimaf
incuustry equipment

he equipment
that the students
have at their
disposal on a daily
basls and the
things they are able
to do with it is truly
mind-blowing and

| am convinced that
we shall see future
EHITEPTE!‘IEHI‘S and
industry leaders
come through this
college. ”

Come. See. Be Amazed.

ppy now for years 10 and 12 by texting TUTC 88802

tottenhamC.o.k @ G

® facebook.com fTotenthamTC

PURCOM 08



BROOK HOUSE DEVELOPMENT

High demand for new affordable
homes at Brook House

nham Hotspur in partarshipwith Newlon

denngsthas(m‘igmd&zﬁ w&v
bl housing scheme in the regeneration of

m«ﬂmm\.m[a....nnadr d,k.m..as

Braok House -2 stunning regeneration of

Fachory Steloested om Totnenbeam High R

‘Suchwas the demand for the new homes thatall

after the schemewas handed over in April 2075 with
the first residents due to mave in during July.
[anm:ﬂnadgmwdzsm]‘@hmwﬁmmn
hich
WssNewasApanmmts anaw 22 storey tower
of Shared Owrership flats (part rent, pan;:uyl helping
Ioca! peapie totake 2 frst step on the praperty [adder
The first nmuFﬁshmmﬁmqupmmmls
hasalsoalready been withall but 2 few sold
s s sl s
developmant.
All the homes

The scheme's strang envirormental facus  laws far
electricvehicleparkingwith dedicated charging o
and bicyclastores il the uidings.

The successfil developmen alsa providesanaw
homfortheBrock Hause Primary Schaolwhich has

w=.==ex

& farge communal oo garden for residents 1o ey

Cannon Road s
anarchitecturally
Impressive new
development,
showcasing just
how effectively
Innovative design
can create landmark
regeneration
schemes to bring
disused land back
Into use for the
benefit of local

TOTTERHAMNOTSP

offering places and
evenualy merng‘u—uupupuls

CErJan»‘Mnanusm;'[rm

Creating
opportunities
that change
lives

The Tomenham Hotspur Foundation
was esteblished in 2007 and aims to use spart
and, in particular football assvzhkkmm

local community, and during the past season, they
have delivered over 50 programmes designed to

) OPPORTUNITIES

HHIC

‘25 the Spurs Nurse a!nop—ap:llmsmdmhunlﬂg
community hubs four rwesk

Thepmgmmelses theunique appesiafa
Premier|_eague football Chib to engage hard to-reach
auﬁ\u(Es mparmu\armalza?d-mmm improve
stroke, diabetes,

communities.

kidney disease and some forms of dementiawhils:

Acrossallof
s workedw th 300,000 young peopl inour

theborough,
Earli i i Chadi
the fubs atWood Green lirary to

equalities
andsports development.
From laurchingour Digivan that  toking career
o

receive his own health check and encouragemore
local esicents1o o the ame Hocer o would

oppor teps enc 5
aanyingou 1 tainly
cartres, \Maﬁﬁindhuqlrgmnmmhuhs,hab« ottt adons oy, T mgortrt gl
aresomect i ordertodo that, you must

acrossour localares.
Community health checks scheme
reaches milestone

Tottenham Hatspur Foundatior!s Community Health
i E o e

haveregularchecks”

The dedicated team of staff rotate fromvenue
tovenue depending on the local need including the
venues s

dlivering over 2,500 NS heslth chacks sincatha

in 204
‘s partof the Club's sim o help reduce heath

inequalities and the fife expectancy gap in Haringey,

theprogrammessuninparrershio th ey

B cmscm&uwy mm-nu@ Road

team.
Champians and Clock work Haalth.
Heafth checks that are traditionally cely available
316F surgergs e camisd by 3 ez
%

40years and 74 yearsand
LTy g imhal ool e
please contact Katrina Heal Health & Wellbeing

Senior Co-ardinatar, Totrenham Hotspur Foundstion

ermplay

W TOTTENHAMHOTSPORCOM
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PERCY HOUSE DEVELOPMENT

“This fantastic restoration scheme will play a
slgnlﬁcam role in the regeneration of Tottenham.”

rwrell Tottenh:

Spurs to restore much-loved 18th Century building
- New Home for Tottenham Hotspur Foundation

Toteenham Hotspur will soon begin work to
sensitively transform the X

assetinthe area, and with its suppart wecan

which hasa

Towenham Hotspur Foundatian, The decision by
Harogey Councl t porova hewsrks anables
the Club

lnk to the origins of our great (Tub, cen
berevitalzed and brought backinto long-term use as
partof thefunreof thearea

commitment to regenerate narth
Purchasedby e Ciin 7. F‘-«me.sele

ation scheme willplaya
significant role intheregererationof Tottenham,
supparting local residents andcreating a centrefor
socralcoh

Entu'pnsa skills and training creating iangmrm
education and employ ment cpportunities for
Iocal peaple- supportad by grant funding from
the Heritage Lattery Fund (HLF) along with match
furding from Tottenham Hotspur
FuUw\r@lheleﬂuﬂliuﬂwks the Clu's

alcohesion 7

Haringey. alio wing the Foundation to erance its role

inbuilding the futire prospects of aur commurity.”
The renovationwit be carried out by F3 architects

who will repair and retum the existing exterior

of thebulding back toits 18th century glory and

enhance the significance of thewider terrace and

inthe

lmmmdxemﬁ’vmhﬂdu—glu:ﬂzdmhm:ﬁ
west comer of White Hart Lane Stadiumon Park
Lana.

Tottenham Hotspur Foundation Chisf
Exenutive Grant Carmwel|said: “The Clus iswidely
acknowiedged as the singlemast important feritage

4

FOUNDATION JOINS ALLIANCE
TOFIGHT OBESITY IN HARINGEY

onservation area.

Asthebase for the Foundatior's award-
winning and nnovative programmes, the newly
restored Percy Housewillinlude waching spaces

space and gym 2 Heritage Leaming Zone anda
Sensary Autism multi-parpose roam.

rouowes (RDEEE oo

TOTTENHAM HOTSPUR FOUNDATION

COMING UP:

July 9-TocarekToDoCarears
Fair atWhite Hart Lane

July 28 -ypm-openDay for
Barclays Premier Laague Works
August 1-canastewardng
quelfication at'Get Started With
Stawarding

August 1-Conemdseeis
at Bruce Castie Parkwherewellibe

August 2-welnwveheBamk

s bt
withinthe borough to:sign up to the Haringey Obesity
Alfance o group of organisations committed to
reversing the trend af obesity.

okt B e e sl
four adulrs fving i Haringey are cbese Thoseabout
to start secondary school are 25 times more likehy to
beobeseinthe most deprivedareas of the borough

 Workngnparnersip tbbesith soculcare

ity andvoluntary groups and local

hmmmmmmmmmma
heslthisr piace where people are more physically
activeand leada bealthier lifestyle free from long
term hesith conditions.

rovowis EEISEE ormeow

Wiall Wb Hart Lane
Sports Contre for the lnng-awaited
relanch

August - 0w employmentand
skills teamwill be out in the Digvan
shroughout themonth to helpyau
wrtteyour CV, Improvey our imterview
‘techniques and findyour next jof
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SITE UPDATE

Paxton Road excavation now complete
EXCAVATION

The North of Paxton Road excavaticn is now complate,
lowering the site by around 1.5m with all unrequired material
remaved from the site. The concrete has beenrecycled for.
construction use.

Inlinewiththeariginally consented scheme and planning
permission a further excavation of about 3mwill take place to
startcreating the Stadium basement.

Tattenham Squara, part of White Hart Lane's car park,
thas now been incorporated into the development siteand
s currently also being excavated as preparation for the
comstruction works. Mew hoarding and fencing weill be installed
before the 2015/16 foothall season starts foracress to the
Marth Stand.

SHEET PILING

The sheet piles shown in the image (right) are 12m lengths of
steel, driveninto the ground side by side around the site These
are designed to stop any subsidence inthe surrounding area
and atlows for the excavation to take place. Once all of these

s s il Caiiiiiia lineof

the new Stadivm.

PROGRAMME OF ON-SITE ACTIVITY OVER THE COMING MONTHS

@ Excavation of Tottenham Square has now begun.

® Sheetpiling will continue through Pacton Road and Totterham Square

® The sitewillbe excavated a further 2-3m for the New Stadium basement.
@ Conoete Pilingis due tostart in August.

1 TOTITHHAMNOTS

London Communications Agency, Page 27 of 33

A sectionof Paxton Road between the High Road
and the stadiumwill now be hoarded and included
in the development site. hrwill therefore nolonger
be accessible as a public walkway.

For our supporters who currently sitin the
North Stand,. the stadium from the start
of the 2015/16 seasonwill be via a new boarded
walkavary from Bill Nicholson Waay.

As part of the road's permanent closure, all

3¢ |

‘ticket collection points will be relocated tw anew

asition.
Wewillbe providing further detalls concerning
stadium access arrangements foc our fans across
Chub communication channels ahead of the new
‘season to ensure there is minimal disruption.
I the evert of any site lssues or if you have
questions about the site works, please call
‘0800 688 BBoB.

SPRCOM
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Appendix B: 1 * stakeholder letter

KHH
KR
8 July 2015

DearMs X204
Re: Exciting Design Revisions for the Northumberland Development Project

| am delighted to be writing to vou today with the details of our design revisions forthe Morthumberland

Development Project, which will create a thriving and exceplional spors, leisure and entertainment
destination in Tottenham and which responds to the changed context since the riots of 2011.

We have:

« A dramatic new Stadium design, to create a visually stunning building which will be one of the
finest anvwhere inthe world, with a 61,000 seat capacity.

« Succeededin bringing the NFL to Tottenham, something we have long wantedto do. Premier
league football has always put Tottenham onthe world stage. Bringing MFEL to Tottenham will amplify
this. It isa unigue and compelling proposition.

+ [ncluded unique visitor attractions for local residents and visitors alike, to create a vibrant area
in Tottenham 365 davs a year, notjust on match days, These include an adrenaline-filled 'sky-walk’
allowing people towalk onthe stadium roof; the largestindcor climbing wall in Eurcpe as partof an
Extreme Sports centre; and ‘The Tottenham Experience’ as a permanent Visitors Centre in a stunning
newterrace onthe High Road with an interactive Museum of Club and local heritage.

+« Improved the public open space, comparablein areato Trafalgar Square, including a multi-use
games area, high quality landscaping, cafés, dedicated events and community programmes managed
by the Tottenham Hotspur Foundation and the ability to walk uninterrupted all the way roundthe
stadium.

« Included a four star hotel with a dedicated training programme for the hospitality industry,
providing high guality accommodation in Tottenham and opening up new career opportunities far

local people.
* [ncreasedthe number of homes we can deliver, including affordable housing, contributing to the

significanthousing needin Toftenham and London.

‘When deliveredthese proposal can transformthe impact of the Club in Tottenham —we would go from
supporting 1,800 jobsto supporting 2,500, and from generating £120 million of annual spend into the
local economyto £293 million.

That will provide a welcome boostforthe area and we have already made real progress delivering local
benefits, with Sainsbuny's open, the new Tottenham University Technical College opening its doors in
September andthe Stadium site largely cleared. The vast majority of jobs created so farhave goneto
local peaple.

There is huge support locally forthe Clubto remain in Tottenham and we have todavlaunched a further
publicconsultation sothat people right across the area can understand our proposals and letus have
their views. Please do visitthe dedicated section of ourwebsite at www tottenhamhbotspur. com/new-
schemeto see the details and new images.

We have also prepared a new community newsletter which is being hand deliveredto 25,000 local
households and businesses atthe weekend. The Hotspurexplains ourworkto date supporting the
regeneration of Tottenham and explains ournew plans. | shall postyou a copy of this when it is back
fromthe printers in the next few days.

| do hopethis is helpful and if yvouwould like any further information you can call the consultation hotline
on 0800 688 8308 or emailfutureplans@totienhamhbots pur com and we will keep vou informed of our
progress.

Yours sincerely,

London Con

Adam Davison
Head of Community Relations - Tottenham Hotspur FC
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Appendix C: 2 " stakeholder letter

Clir XK
HoXK

13 July 2015

Dear Clir 32X
Re: The Hotspur - Northumberland Development Project community newsletter

| wrote to you last week to announce our exciting design revisions for the Northumberland
Development Project. As promised, | am now delighted to enclose a copy of our community
newsletter The Hotspurto keep you informed of our plans to regenerate this part of
Tottenham.

The redevelopment of the existing White Hart Lane stadium and surrounding area will create
a thriving and exceptional sports, leisure and entertainment destination in Tottenham, centred
around a world-class new stadium, with facilities for the community of the highest quality.

If you would like to see further details you can visit the dedicated section of our website at
www foftenhamhotspur. com/new-scheme.

A copy of this newsletter has also been hand delivered to 25 000 local households and
husinesses to update them on our proposals. VWe are very excited to be taking this project to
the nextstage and look forward to working with you and Tottenham residents as it
progresses.

If you would like to get in contact with any questions, please call the consultation hotline on
0800 688 8808 or email futureplansi@tottenhamhotspur.com.

Yours sincerely

iy

Donna-Maria Cullen
Executive Director -Tottenham Hotspur

London Communications Agency, Page 29 of 33
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Appendix D: Micro-site screenshot

# Backtomainsite @ Login | Register 5 si B B English v

PROJECT UPDATE | NEW STADIUM | SCHEME DETAILS | WELL-CONNECTED = KEY BENEFITS | GALLERY FEEDBACK @ FAQS ERarAslililiny

#& | Project Update The Impetus for Change

» CROWD MOVEMENT

» PASSIONATE ABOUT TOTTENHAM
» PHASE1

$ SCHEME COMPARISONS

» TIMELINE

» WHAT'S NEW

+ COMMUNITY NEWSLETTER

PHOTOGRAPHER
OF THE SEASON

Style
Flair
Passion

ENTER NOW

PROJECT UPDATE

“l am delighted to present a stunning new stadium design and wider scheme that will deliver an unrivalled fan
experience and significant community benefits - creating a world class sports and entertainment destination for all -
and in our birthplace of Tottenham.

It will be our new home for generations to come and we want it to be exceptional.”

Daniel Levy, Chairman

The Impetus for Change

London Communications Agency, Page 30 of 33
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Appendix E: Media announcement press release

Northumberland DevelopmentProject
updated designs and plans

Postedon 8 July 2013 -12:13

» CREATING AN EXCEPTIONAL SPORTS,LEISURE AND ENTERTAINMENT
DESTINATION - 365 DAYS A YEAR

« NEW OPPORTUNITIES AND ACTIVITIES FOR LOCAL RESIDENT S AND
VISITORS

* BRINGING EPL AND NFL TOGETHER

« VISUALLY DRAMATIC NEW STADIUM DESIGN

The Club is delightedto presentupdated designs and plans for the Northumberland
Development Project, which wall be submtted to the London Borough of Hanngey m the
conung weeks.

As we have previowsly stated, the Club hazused the intervering peniod dunng the CPO
process productively in order to refine the detailed design ofthe proposednew stadnom
which was orgimally producedin 2007, to ensure itis gptinnized and thatit meets the latest
techrical requuirements and improvanents in stadia design.

We have also designed it with a mulh-purpose pitch that will be capable ofhostmg NFL
matches along wath other sports, concerts and conmmanty events.

Additionally, we havelookedto explore, through improved design and development. how we
could maxinmse and enhance the regenerationbenefits already laid out within the currently
consented WDP scheme.

As part ofthis work, the Club hastaken time to considerprionties laid down by National and
Fegonal Govemment, especially mrespect ofthe mereasmgneed forhousmgm London and
greater requirements for conmrnurnty facilities. As a result; the Club asked our architects to
provide a munber of options for considerationincluding enhanced residential, commercial
and commnumity facilities alongside improvedregenerationbenefits.

These changeshave beenled by a new design team conpnsmeg leaders m their fields -
Populousmrespect ofthe stadium design, the hotel and the visitor attractions; Alhes &

Momson for the new homes; and Donald Insall Associates ashentage archatects.

Our development proposals will create a major new sports, leisure and entertainment
destination, bringing vibrancy to this part of Tottenham 365 daysa vear.

Importantly, they ensure that the wider Tottenham area derives maximum benefit from
the investments we are making.

When complete the Northumberland Development Project will transform the impactof
the Club in Tottenham. We will go from supporting 1,800 jobs to supporting 3,500 and
from generating £120 million of annual spend into the local economy to over£293
million.
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Speaking about the new plans, Daniel Levy, Chaimman of THFC, said:

“We are all excitedto be takingthe project to the next stage. Our conumitmert is to find the
best solution forthe Club, our supporters and our conmmunty . Itwill be ournew home for
many vearsto come and we wantitto be exceptionalin every aspect.

“Schemes ofthis seale and magrmtude mustundergo continuous and rgorous review i order
to ensureit is future-procfedand the designis gptimised. We are determined that this scheme
delivers something that becomes anicornic landmark mstantly recognizahble aroumdthe world
and capable of acting asthe catalyst needed to kick-start the regeneration of this area.

"hast aswe take owrresponsibility senously musing footballto engage with our
comnmuraties, through the work of our Foundation, so too do we take senously our
responsibility to make the stadnum and associated developrment deliver benefits forand be a
vibrant part of Tottenham and London.

“Thesenewplans will be transfonmatonal forthe area and theaccess andopportumities they
afford owr comnmmities will be extensive.

“At this stage and bamngno major liccups we are conuratted to staying on course fora 2013
operung and shall be worang closely wath Hanngey Counalto facilitate a tumely process.

“Inmuchthe same wayas we delivered our state-ofthe-art Training Centre to the highest
standards, we remain focussedand conmmtted to delivering a world-class, increased capacity
stadium, which places spectators at the heart ofthe expenence andcreates anenhanced and
thriving new envirormment o the High Foad which is so important to thiz part ofthe borough
and the local comnumities.”

The improvemernts to the stadium are within the footprint and envelope ofthe existing
planmng consent andthe key changes we are proposing inchade:

* A visually dramatic new stadium design - a landmark buillding for Tottenhamand
London, focussed towards the *“Home End’, onproved sightlines for all spectators and modem
technology mtegral to the design from the outset to enhance the fan expenence.

* An increased capacity stadium - up from 36 230 to 61,000 seats, feahming the largest
single tisr stand mthe UKL nowmereasedto 17,000 seats, with an unnvalled spectator

expenence throughout andspectators closer to the pitch than at any other comparakble size
stadnum m the UK

* Dedicated facilities for the NFL - mcludng a fully retractable pitchrevealing a second
playmg surface, conmpliart to NFL standard and capable ofhosting a range of other events
whilst protecting the ntegrity ofthe playing surface.

* An architecturally stunning new terrace on the High Road to host ‘The Tottenham
Experience’ - 2 permanent Visitors Centre and Amivals Hub meluding aninteractive
Museum to celebrate Club history and localhentage, a Cinema, the Club Megastere, Ticket
Office and Cafe.

London Communications Agency, Page 32 of 33
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* A permanentviable use for the Grade Il listed Warmington House - mcorporated as
part of The Tottenham Expenence to housethe new Museum blending old architecthure with

new.

¢+ Improvedcrowdmanagement arrangements along the High Road - with the removal
ofthree buildmgs that currently create a pmchpomt along Tottenham High F.oad where the
pavement is just two metres wide - rezulting n people walkmgin the buslane andtheroad-
allowing mstead for a much wider pavement to cope with large crowds.

* Enhanced public open space - comparable m area to Trafalgar Square. ncludes a multi-
use games area, high quality landscaping, cafes, dedicated events and conmrmmuty

prograpunes managed by the Totterham Hotspuy Foundation, and the abiity to walk
uninterrupted all the way round the stadnom

* A new 180 bedroom hotel with a dedicated training programme for the hospitality
industry - providinghigh qualty acconenodationin Tottenham and opermmng up new career
opporturnties forlocal people. 49 serviced apartments will occupy the upper floors.

» A fantastic new building to host Extreme Sports - bringing people to Tottenhamon a
daily basiz with activities for all ages, including the tallest ndoor climbing wall n the world.

» A spectacular “Sky Walk® - an adrenaline-fillad expenence and atiraction forallages
walking ontop ofthe stadnumwith spectacular views across London

¢ 579 new homes, including affordable housing -up from 285 homes m the current
penmission, meeting a key need formore homes in London. Set out across fournew
residential buildimgs, every apartment will enjoy accessto a povate balcony m addition to
conurunal gardens andchild play areas.

* A new community health centre - serving existing and newresidents to the area,
mmproving accessto GPs and health screening.

Char target date for openngremains August 2018 forthe 2018/19z2ason, aftahavingplayed
away forone seasonin 201771 8 We continue to hold discussions regarding possible venues
forthe season away.

There are several aspects of this scheme that are still underreview and aspart ofthat ongoing
assessiment of all potential design and project options we shall contimie to engage with all
key stakeholders meluding the London Boroush of Hanngew, the Greater London Authonty
and Historic England (formealy English Henitage).

We have already commenced basemant works and we shall now sumultaneously move
forward with the tender process along with a dditional planmng requirerents nimning in
parallel.

Lilywhite House, which represents Phase 1 ofthe new stadium development, 1z already
complete. Lilywhite House includes the Samshury 's supemmarket, which openedin
November 2013, andthe University Techrnical College of Tottenham which openiedin
September 2014, Itis also nowhome to the Club s new a dmimstration offices and the
Stadium Project Office onthe top floor.
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